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TL;DR

1. People don’t stop and read unless you make them.

2. Talking to a specific audience is better than talking to a 
general audience.



The Problem

Recycling contaminated with trash
Trash contaminated with recycling

Contaminated recycling loads cost more, 
are rejected, and sent to the landfill.



Our Observations

• Non-standard bin types

• Containers were not co-located

• Many locations had 10x the 
amount of trash cans than 
recycling bins

• Recycling bins were not in logical 
spaces



Our Solution #1

Consistently placed, clearly labeled 
co-located bins.



People read, 
right?

We assumed that if make it clear, 
people will do the right thing.



Our Solution #1

Consistently placed, clearly labeled 
co-located bins.



Our Solution #2

Consistently placed co-located 
bins that are clearly labeled with 
signage.



Our Solution #2

Consistently placed co-located 
bins that are clearly labeled with 
signage.



Our Observations



Our Observations

Most individuals do not see the bins, 
nor do they stop to read signage.



Our Solution #3

Consistently placed co-located 
bins that are clearly labeled with 
informational signage.



Our Solution #3

Consistently placed co-located 
bins that are clearly labeled with 
informational signage.



Our Solution #4

Consistently placed co-located 
bins that are clearly labeled with 
signage that tells an informative 
story to a general audience.



Consistent Left
Side



General Messaging 
Right Side



General Messaging 
Right Side



General Messaging 
Right Side



General Messaging 
Right Side



General Messaging 
Right Side



Our Solution #5

Consistently placed co-located 
bins that are clearly labeled with 
signage that tells an informative 
story to a specific audience.



Audience-Specific 
Right Side

Business school #1



Audience-Specific 
Right Side

Business school #2



Audience-Specific 
Right Side

Forestry school #1



Audience-Specific 
Right Side

Forestry school #2



Audience-Specific 
Right Side

History Dept #1



Audience-Specific 
Right Side

History Dept #2



TL;DR

1. People don’t stop and read unless you make them.

2. Talking to a specific audience is better than talking to a 
general audience.
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