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A Share some education and behavior change
strategies

A Share how to incorporate in your
programming

A Discuss some of the tools and resources
available
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Who We Are

Keep America Beautiful inspires and educates people
to take action every day to improve and beautify their
community environment.

We envision a country where every community is a
clean, green and beautiful place to live.

We provide the expertise, programs and resources
to help people:

i End Littering;
I Improve Recycling;
i Beautify communities in America.

Our collective action champions environmentally
healthy, socially connected and economically
sound communities.
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Strategic Impact Goals (2025)

End Improve Beautify
Littering Recycling Communities
ENDUTTERIRG\S IMPROME BEAUTHFY
AMERI(CA RECGYCNING IN AnaeQionts / ' Q{
Reduce litter by 35% in Keep (B2 COWIMUNITEES
America Beautifuhffiliate AMER : : d
service areas Improve recycling attitudes Improve, restore an
and behavior by 20% and maintain 1 million public
spaces

quality by 15%;
Provide 5 million individuals
with on the go recycling
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Improve Recycling:

2015 Actions & Impact

Raising Awareness:

National public service advertising campaign
that has over $118 million in donated media
and 3.8 million website visitors

(*m $118
| s

 \ todate.

Pledge to Recycle:

215,000+

individuals have taken the
‘Be Recycled" pledge.

Since 2011

Support Public Space
Recycling:

x— 1Million +

people provided with daily

access to on-the-go recycling.

Since 2010

Recycling Ambassadors:

Work with and provide resources to

o _le 6,000+

& educators to unify,

simplify and amplify
recycling messaging

and approaches.

Research to Identify
Successful Strategies:

First-of-its-kind research regarding recycling
bin configuration and communications,
improving recycling by

™ 20%M

(@il ’ in office settings.

Collected Items for
Recycling & Reusing:

262+

MILLION LBS.
through America Recycles Day,
Recycle-Bowl, RecycleMania

and the Great American
Cleanup.

Greenhouse gas
emissions avoided

equivalent to

N~ 87,827
cars removed from the
A g road for a year based on
® [ )

CO2 equivalent reductions
from recyclables.

K-12/College Students:

Through our competition programs,
we annually engage

vl !
5.5
MILLION students

America Boautiful reporting untess othorwise noted.




Improve Recycling

EDUCATE

ACTIVATE

MOTIVATE

Educate, motivate, activate individuals to recycle

Icr:1d|V|duaIs& » Workplace » College» K-12
onsumers

y

America
Recycles
Day

[ Regycling
wSOe OF éihé Go

Recycling Recycle Recycle
@Work Mania Bowl
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Do people care about recycling?
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What Works: Different Types of Recycling

Goal setting

Feedback

Cognitive dissonance

Social modeling Central
Hewardg - Cur‘hSidE
. & Public Space
Instructions
Justification
Prompts

Convenience

E%APG'?'FESC Note: Meta analysis of recycling studies, combined across three types of programs. N=41 public, N
curbside, N=18 central collectiof®sbaldistor& Schott (2012)



KAB Behavior Change System

A Integrated Approach

A5 Step Management Process

A 4 BehavioiStrategies
A Created by Behavior Scientists and Experts
A FieldTested
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Getting People To Recycle

Behavior Change Strategies:

A Commitment

A Social Norming

A Removing Barriers
A Communication

A Competition

The Homer Principle:
A Recyclindh ay Qi F20O0dza 27F
A AlGAY awastdS odya |G F
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Commitment: Literature Review

KEEP AMERICA
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The Role of Commitment in Promoting Behavior Change
A Strategy Guide for America Recycles Day

P. Wesley Schultz, Ph.D.
California State University

Key findings. In the academic research literature, there are more than 100 studies of
commitment. Among these are 32 studies that have studied commitment strategies in the specific
area of pro-environmental behaviors, such as recycling. The following quotes from reviews of
the research underscore the potential for commitments to induce change:

“The findings indicate that commitment techniques have considerable impact in
motivating individuals to recycle and that they may be able to overcome some of the
limitations encountered by incentive-based programs in promoting resource
conservation” (Katzev & Pardini, 1987).

“...commitment... strategies were generally most effective in encouraging
environmentally responsible behavior” (Dwyer et al., 1993)

“Taken together, the results suggest that making a commitment to engage in a behavior
increases the likelihood of doing it” (Schultz & Kaiser, 2011)
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America Recycles Day Commitment

JOIN US IN RECYCLING MORE.

For America Recycles Day 2016, | pledge to:

Learn
H | will find out what materials are collected for recycling
in my community.

Act

ﬁ% Reduce my personal waste by recycling. Within the
next month, | will recycle more and | will buy products
made with recycled content.

Share

< In the next month, | will encourage one family
member of one friend to take the #BeRecycled
pledge.

" TAKE THE #BERECYCLEDPLEDGE

PEOPLE HAVE SIGNED THIS PLEDGE.
BE THE 66,260TH!
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America Recycles Day Commitment Impact

A Response rate: 10%

A Report knowing more: 32%

A Report more committed to act: 34%
A Encourage others: 32%

A Pledge Impact (survey conducted 2013)
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How It has been used on campuses
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