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Objectives

ÅShare some education and behavior change 
strategies 

ÅShare how to incorporate in your 
programming

ÅDiscuss some of the tools and resources 
available



Who We Are

Keep America Beautiful inspires and educates people 
to take action every day to improve and beautify their 
community environment. 

We envision a country where every community is a 
clean, green and beautiful place to live.

We provide the expertise, programs and resources 
to help people:

ï End Littering;

ï Improve Recycling;

ï Beautify communities in America.

Our collective action champions environmentally 
healthy, socially connected and economically 
sound communities. 



Strategic Impact Goals (2025)
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END LITTERING IN 
AMERICA
Reduce litter by 35% in Keep
America Beautifulaffiliate 
service areas

IMPROVE 
RECYCLING IN 
AMERICA
Improve recycling attitudes 
and behavior by 20% and 
quality by 15%; 
Provide5 million individuals 
with on the go recycling

BEAUTIFY 
!a9wL/!Ω{ 
COMMUNITIES
Improve, restore and 
maintain 1 million public 
spaces



Improve Recycling:
2015 Actions & Impact



Improve Recycling

Educate, motivate, activate individuals to recycle
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Do people care about recycling?
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What Works:  Different Types of Recycling

Note: Meta analysis of recycling studies, combined across three types of programs. N=41 public, N=52 
curbside, N=18 central collection.  Osbaldiston& Schott (2012)



KAB Behavior Change System

Á Integrated Approach 

Á5 Step Management Process

Á4 Behavior Strategies

ÁCreated by Behavior Scientists and Experts

Á Field-Tested 



Getting People To Recycle

Behavior Change Strategies:

ÁCommitment

ÁSocial Norming

ÁRemoving Barriers

ÁCommunication

ÁCompetition

The Homer Principle:
Á Recycling ƛǎƴΩǘ ŦƻŎǳǎ ƻŦ ǘƘŜƛǊ ŀǘǘŜƴǘƛƻƴ

Á All ōƛƴǎ ŀǊŜ άwasteέ ōƛƴǎ ŀǘ ŦƛǊǎǘ ƎƭŀƴŎŜ



Commitment:  Literature Review



America Recycles Day Commitment
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America Recycles Day Commitment Impact
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ÅResponse rate:  10% 
ÅReport knowing more:  32% 
ÅReport more committed to act:  34% 
ÅEncourage others:  32%

Å Pledge Impact (survey conducted 2013)



How it has been used on campuses


